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Food prices were generally mixed in the month
under review with most internationally traded

foodstuffs recording lower prices. A number of
factors, particularly improved food supplies and

weaker international demand consequent to the
global economic slowdown were the main factors
behind the current price weakness for most food
commodities.
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A weak US dollar and hopes of an economic upturn

201 &0).

drove the international price of crude oil upwards
in the month under review. This followed an
announcement by the US Federal Reserve to buy

debt instruments to boost its economy, which may,

in turn, generate demand for crude oil.
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Non-food items, such as timber, base metals and.

fertilisers were generally cheaper in the month

under review.

71&,..
-
-, A
TI&H .. ..
+
71&'% ..
v 7 & #l$.
$
7 &$'- #.
E 7
@
3 F
- %!*D)
H#
7'&+2/ 2.
.+ 71&,1. ..
% 2)
'..( #- )/-)
-, G
@
* * 7*
?
H?
I A F



- 3% _& (- (40 56 -7)

-+56".'&)

2#

Graph 14 0/ '
TOTAL ARRIVALS A) $ ) 22 8
18,000 _ | _
16,000 _$ %+#l) # $/#
14,000 - #l %#(() # 2$’
@ 12,000 - ) 8 9 |
210.000 1 2 %|$) $ %#2$)
g 8,000 - ,## — r)
E 6,000 - H
4,000 4
I #2 A
2,000 -
% /)
04
S 3 g B =4 ® @ ® @ ® ® g 2
: 352 % %8 8 8% 8 5 ¢ :
< n © = a - l

J -+ %&'$ ) #2
W% 0 #3) "

Graph 15 %
TOURISM EARNINGS
45.0 #/
40.0 —
35.0
£ 300 .
E 250 - — 7 @
©
©
E ( :
£ 200
®
g (
< 150 $
10.0
*
3 ( :
00
g8 8 8 38 8 8 8 8 8 @ e 3 3
5 5 » £ 3 =2 3 3B 3z & 3 & 3
= [} E 3 El @ o ) <
= < = ] - < n S} 3 9 A fing s
o - B — /



Graph 16
ARRIVALS BY MARKET
USA
9%
New Zealand /—_1’:>< Othgr
| Countries
37% 17 9%
7
Mar'09
American
\H?/ Samoa
19%
Europe
8% Australia
18%
USA
10%
New e FHF
Zealand + | Other
36% M) }I/ Countries
] 9%
Mar '08 -
t 7
i v
\ \
\
\
* American
Samoa
24%
Europe
5%
Australia
16%
6 -(
B =+
+/ 8
B =
+, +2
3 -
"+
3
B = B
= ( ,
/
it J
- #

-10 -

Mar '09

Mar '08

Graph 17
ARRIVALS BY PURPOSE

_ VFR
P 39%
Pans
T
XTT
T
X
\
. S Business
9%
Holiday
38%
Sport
1%
Other
13%
VFR
[ 39%
\
Holiday A
43%
/|
S
Business
9%
Other
9% Sport 0%

3 &

)- ( 56

-7) -+56".'&)

-

@ B? =
* 7 *
@
$, %&. 2 ) &#l
9
* 6 - %&. 2
) & ( * I
B =




%&. , ) & $ Graph 18
- : %&. , ) EARNINGS BY MARKET
&##' usa
8% Other
_ Mar ‘09 e o
n ? .
-/ %0&# + ) | fgg??a
&+ 2 New Zealand | '
* ' 48% =
ST T Australia
n \ ‘|,7 15%
P 4=
Europe
%
8
#+ o
" 7 * — ' Other
Countries
11%
' %&. # ) Mar '08 .
&_ . Ze4a;?/nd .
b American
Samoa
15%
L
NS &y Australia
Europe 13%
4%
_”(
: A
: %'/ ) B =
* #$
* 7 *
- ) & . %-- )
* 8. (
@ B =
B = / =
# &, %( )
= % 0 *&(.
#) B = &."
%2 ) *&#( ?
B =
B =  &## %+ )
*&-# &./ %l/,
) *&.-
-
*
B
= '$
+( 3 -(

-11 -



+/
+2

% 0 #()

Graph 19
EARNINGS BY PURPOSE
Business
8%
Sport
VFR 1%
45%
M ar ' 0 9 Other
9%
Holiday
37%
VFR
M ar ' 0 8 Business
8%
Sport
0%
Other

Holiday

6%
41%

-12 -

1 * L
3 & (T (B (H)*: Y <
' n # n
$ ! % &
# $ #
n #
"0
D9
(- B
= 1
B = B
= B = 1
B = B
=1
3 - 4
D9
#2
1
% 0 -
1)
Graph 20
TOURISM PRICE INDEX
143.0 200
Index Level M [ 7 tso
138.0 1 m .
Annual Percent [ 160
Change —
133.0 140
[] 120
L 1m0 M =
S 00 S
= @
123.0 o &
Lo
1180 60
40
113.0
20
108.0 00
L)) + &
' #
# #( !
" # %
- ' (



$) -05-7& -&
-

-13 -



