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COCONUT CREAM EXPORTS
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NONU JUICE EXPORTS
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TARO EXPORTS
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Graph 10
DIRECTION OF EXPORTS
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Graph 16
ARRIVALS BY MARKET
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ARRIVALS BY PURPOSE

Holiday
40%

Holiday
45%

VFR
36%

Business
10%

Sport
2%

Other
12%

VFR
41%

Business
8%

I "H#$

" H#%& & &+ | &TH&+

% #!

/
)+ %

89&7&:




5
|
A >
S
5
9
i
|
/
E
&
)# .
9
*% 4
"Hi+ ]
"4 4
!
"HH#S /
(H# :
"#H#$
$+
"#HH#+$
E

) 4
)i
W=
$
)# +
I "HH#S$
@
S H
"HHS |
/ "$ .
3
!
(=#
o
I "##HS$
e
"HH#+
A
'#.
44
H
"+

-10 -

Graph 18
EARNINGS BY MARKET

USA
12% Other Countries
10%

American
New

7 A
>
| "HH#$ -
0-' : )* $
"k
A > >
- O# -
, )n _ % *#
5 &
*
O#* . )#
+ 0 ) #4
| ||##$
# O# *
)+
/
5
A >
- %
*+# -$$
"HH#S | UHH+



"H#HS

"HH# (0 'S,

Graph 19
EARNINGS BY PURPOSE
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